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A B C
In the following, I have divided my work into three chapters:

A = Practice, B = Teaching, C = Research



A
Practice



GRAPHIC DESIGN
IN A POST

DIGITAL AGE
Concept and design for the publication of HEAD-Genèva, in collaboration with Johnson/Kingston (Geneva, CH)



Graphic Design in the Post-Digital Age is a project I had the 
opportunity to work on with Ivan Weiss and Michael Kryen-
bühl. It explores the challenges and opportunities arising 
from the rapid rise of creative coding within a growing com-
munity of designers who choose to create their own design 
tools. This comprehensive overview addresses educational 
approaches in design programs and the historical and eco-
nomic contexts of programming in graphic design, as well 
as the impact of integrating coding and design.

The project includes more than twenty interviews with key 
figures in the design industry reflecting on how programm-
ing has renewed and changed their design practice and 
strategies, as well as the directions it will take in the future.

The book and www.postdigitalgraphicdesign.com are the 
result of the Post-Digital Graphic Design research project 
(2019-2021), led by Demian Conrad at HEAD-Genève and 
generously supported by the HEAD-Genève Strategy Fund.





PD-L33TSPEEK
Approach: The book explores the challenges and opportunities arising from the rapid rise of creative coding within a growing community of designers who choose to de-
velop their own design tools. Therefore, it was obvious for us to be guided by the desire to find an appropriate technological approach in designing this book. By exploring 
the potential of machine learning in design as value-adding rather than purely decorative, we made this technology the curatorial backbone of our design.







Art direction and design for the ceramic and watch label Type O‘Clock (Düsseldorf, DE)

TYPE O'CLOCK 



In 2022, I designed the visual identity for the Düsseldorf 
label TYPO O'CLOCK. The TYPO O'CLOCK label was founded 
by designers Jimu Kobayashi and Lukas Schulz. With their 
focus on product design, ceramics, and contemporary cul-
ture, they have developed a wall clock that combines type 
design and craftsmanship. In close collaboration with inter-
national type designers, the collections are reinterpreted in 
unconventional ways and handmade by Jimu and Lukas in 
small editions. The visual identity is minimalist and takes on 
the role of a virtual white cube, coded by Jonas Grünwald.









CAPITULO IV.
Art direction and design for the fashion label Tíscar Espadas (Madrid, ESP)



In 2022, I designed the lookbook and led the art direc-
tion for the Madrid and London-based fashion label Tíscar 
Espadas.

The Tíscar Espadas label is a brand that creates clothing 
as a connecting axis of a much broader and more diverse 
aesthetic language, combining collaboration with alterna-
tive media, artists, disciplines, and artisans into a complete 
universe. Raw Spanish authenticity, the craftsman‘s eye 
for detail, and the freedom of wear run through every look 
and characterize Tíscar Espadas‘ designs. The garments 
are made from a combination of exploration and technical 
construction. They include the finesse of details, the care 
of materials, and what is found accidentally on the path of 
production. Each garment is unique and handcrafted by 
local manufacturers, highlighting the signs of the complex 
process and craftsmanship.





Lookbook in newspaper format for Tíscar Espadas.





Customised typeface for the headlines.



BEYOND CITIES
Exhibits for the Beyond Cities exhibition (Seoul, KOR)



In 2021, I was invited by South Korean curator Daeki Shim to 
participate in Beyond City at the Seoul Design Foundation. 
The exhibition deals with the issues of modern urban plan-
ning and the consequences of so-called grey emissions.



Flag design for the Beyond City exhibiton.



Output: The installation titled „The Place Behind the Horizon of our Imagination“ was created for the „Beyond City“ exhibition at the Dongdaemun Design Plaza in Seoul, highl-
ighting hewn stone as cultural heritage. A stone reflects its existence while observing others playing with the possibilities of unfamiliar weightlessness, forming a statically 
challenging monument.



Customised lettering for the headlines.



HFMDK
Re-design of the University of Music and Performing Arts, in collaboration with S-T-A-T-E (Frankfurt am Main, GER)



Fail
Try

G2 HfMDK is a commissioned typeface I developed for the 
University of Music and Performing Arts Frankfurt am Main 
as part of the redesign of its visual identity. G2 HfMDK is 
based on a low-contrast grotesque that combines a geo-
metric base with technical details. The display cut is also 
characterized by a special stylistic set, which, when typing, 
can randomly remove certain parts of letters, thus creating 
a rhythmic association in the word or sentence. In collabo-
ration with the Berlin-based studio S-T-A-T-E, the typeface 
became the core element of the new visual identity.



HfMDKHfMDK
HfMDK HfMDK

HfMDK
HfMDK
HfMDK
HfMDK

HfMDK
HfMDK
HfMDK

The extravagant HfMDK headline has three variations for 
each letter, offering plenty of design possibilities.



KKKK KKK
Regular

Bold

Light Headline Full

Headline Low

Headline High



ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz
0123456789
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opqrstuvwxyz
0123456789
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0123456789
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Including the three HfMDK headline cuts, the redesign 
features seven fully developed styles.
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Font in use



BLITZ
Type design retail font, published by Out of the Dark (Zurich, CH)



Blitz
 abc

In collaboration with the Swiss type label Out of the Dark, 
I released Blitz Script in 2016. Blitz is one of the few script 
fonts that retains its smoothness while having disconnec-
ted capitals.

The font is suitable for display sizes as well as small point 
sizes and features contextual alternates for a more balan-
ced rhythm and better readability.

Blitz Script is an elegant, non-kitschy interpretation of 
American monoline fonts. The conceptual approach is in-
spired by Roger Excoffon‘s brilliant font „Mistral“. Mistral is 
one of the few connected fonts where uppercase letters are 
not connected to lowercase letters without losing coheren-
ce and smoothness. This allows for setting text in upperca-
se letters. Obviously, the design excels in display sizes. But 
with an eye on small text sizes, Blitz was carefully designed 
and optimized for sizes up to 6pt. The layout feature „Con-
textual Alternates“ ensures smooth connections between 
otherwise unconnected glyphs when needed. Certain lo-
wercase letter combinations are intentionally designed as 
disconnected pairs for a more beautiful rhythm and better 
readability.



 ABCDEFGHIJKLM
NOPQRSTUVWXYZ

 abcdefghijklmn 
 opqrstuvwxyz
0123456789
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S Ś Ş Š Ș 
I J Ì Í Î Ï Į  

Blitz Script is a slick, Modern, non-kitsch take on American monoline script typefaces. The conceptual approach 
is inspired by Roger Excoffons ingenious typeface ‘Mistral’. Being one of very few connected script typefaces – whe-
re Capitals do not connect with small letters – without loosing its’ coherence and smoothness. This makes it pos-
sible to set text nicely in all-caps. Obviously the design reveals its’ power in display sizes. But with small text sizes 
in mind, Blitz Script is designed and optimized for sizes down to 6pt. The Layout Feature “Contextual Alternates” 
provides smooth connections between otherwise non-connecting glyphs where necessary. For a nicer rhythm and 
better legibility certain small letter combinations are purposely designed as non-connecting pairs.

• Abacavir • Baclofen • Calydrin • Dyazide  
• Elmiron • Fulyzaq • Glucophage • Halonate  

• Ibuprofen 600 • Juxtapid • Kombiglyze  
• Lactait liquid  •  Macuvex AP • Nifedipine  
• Ocuflox 3.5 •  Phyrimetaine •  Quillivant 

• Salycilic 400 • Trichophyton • Ultravate 1mg  
• Vitazol Inhaler • Wycillin • Xanax • Yaz • Zeel
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E-400

Keta 32

AdamXTC
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Blitz Script is a slick, Modern, non-kitsch take on American monoline script typefaces. The conceptual approach 
is inspired by Roger Excoffons ingenious typeface ‘Mistral’. Being one of very few connected script typefaces – whe-
re Capitals do not connect with small letters – without loosing its’ coherence and smoothness. This makes it pos-
sible to set text nicely in all-caps. Obviously the design reveals its’ power in display sizes. But with small text sizes 
in mind, Blitz Script is designed and optimized for sizes down to 6pt. The Layout Feature “Contextual Alternates” 
provides smooth connections between otherwise non-connecting glyphs where necessary. For a nicer rhythm and 
better legibility certain small letter combinations are purposely designed as non-connecting pairs.
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Published
with Out Of The Dark

Blitz Script was released on the new 
Out of the Dark website in 2016.



Font in use



GRUPPO DUE
Type Foundry, in collaboration with Moritz Appich, Jonas Grünwald, and Bruno Jacoby (Brussels, BEL + Berlin, GER + Düsseldorf, GER + Karlsruhe, GER)



The type foundry with the talking stone!

Since 2019, I have been collaborating with graphic desig-
ners Moritz Appich and Bruno Jacoby, as well as media ar-
tist Jonas Grünwald. Together, we founded the Typefoundry 
Gruppo Due in 2020.

As a type label, we produce and sell digital font licenses to 
a wide range of international clients, including artists and 
design studios, as well as cultural institutions and globally 
operating companies such as the US-based social media 
platform Snapchat, the Kunsthalle in Mannheim, the Uni-
versity of Music and Performing Arts Frankfurt am Main, 
or the Case à Chocs in Neuchâtel. To make our font catalog 
more accessible to students, we offer all our fonts for enrol-
led students for free.



Since 2020, all retail fonts have been presented on the Gruppo Due 
website www.gruppo-due.com using generated texts.



Since its founding in 2019, Gruppo Due has released four retail font families and has been involved in the design of eight 
commissioned fonts (see following page). Currently, two new retail fonts are about to be released, with more in planning.



Auftragsschriften



TGR
G2 TGR is one of the three retail typefaces I will focus on more closely. It was released in 2020 and comprises 8 proportional and one monospaced cut.







TGR ITALIC



G2 Ciao originated from the eponymous state-funded research project (see more in C). It was last expanded in 2023 to 18 cuts.
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Uppercase:

Lowercase:

Numbers:

Diacritics:

Numerators, Denominators:

Superscripts, Subscripts:

Currency, Mathematical Operations:

Punctuation:

Arrows:

20 Pt 



Words as they are seen 
on paper, both motion-
less and open to detailed 
inspection are readily 
perceived as objects 
with a meaningand exis-
tence apart from their 
sound. 

Words as they are seen 
on paper, both motion-
less and open to detailed 
inspection are readily 
perceived as objects 
with a meaningand exis-
tence apart from their 
sound.

Words as they are seen 
on paper, both motion-
less and open to detai-
led inspection are readi-
ly perceived as objects 
with a meaningand exis-
tence apart from their 
sound.
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5
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789101112
13

14
15
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17 18

If writing
speaks,  then to    
      read is to 
                 listen .
To hear with 
        the eyes.      

                  

If I see today, designers they 
use all typefaces … one day one 
typeface, the other day the 
other typeface. All in favour of 
a certain atmosphere. I don’t 
like that.  … I made these post 
stamps on De Stijl movement. 





G2 Airdancer is the latest project by Gruppo Due and will be released in 
March 2024 with 24 cuts on www.gruppo-due.com.











Font in use



B
Teaching



Bern University of the Arts (Seminar)

FREE
FONTS

FOR YOU!



In the autumn semester 2023/24, I had the privilege of tea-
ching the seminar „Free Fonts For You“ at the Bern University 
of the Arts in the Department of Visual Communication. Du-
ring this seminar, students were taught fundamental know-
ledge in typeface design using a modular method.

The basis of this modular method lies in the idea of creating 
complex systems by assembling independent, interactive 
components. These components are designed to be easily 
interchangeable, updated, or extended without compromi-
sing the overall system. Although this method enables ra-
pid results, there is a risk of reproducing existing patterns 
due to the simple nature of some component sets. Therefo-
re, the main objective of the course was to create typefaces 
that were previously unique by using unusual concepts, new 
technologies, or innovative applications of established tech-
niques.

In this seminar, students not only dealt with the design of 
typefaces but also engaged intensively with the means and 
conditions of typeface publication, resulting in the founding 
of the Foundry FF4U. The fonts created during this intensi-
ve three-week program can now be explored on the website 
www.fr33fontzzz4u.xyz. All fonts are available for free, but 
are subject to the FF4U End User License Agreement, and 
their use must comply with the FF4U Code of Conduct.

FF4U was founded on October 16, 2023, by a dedicated group 
of students: Anissa Ammann, Blerta Bajrami, Anna Barras 
Tapia, Olivia Boers, Arno Bovet, Michelle Chicherio, Enya Fux, 
Jules Gass, Lindon Himaj, Elia Keller, Leslie Klaffke, Lia Lanz, 
Jonas Luyten, Luca Maiani, Naira Samillán, Lil Steiner, Angel 
Zahner.



Warm-Up: The course began with a 
warm-up session. Short, quickly exe-
cuted tasks were designed to loosen 
the internal barriers to typographic 
thinking.



Input + Teaching Approach: For his-
torical contextualization, I presen-
ted examples of modular typefaces 
that rely on tools, rules, and/or grids. 
These examples also provided an 
entry point into design methodology. 
Students approached the design of a 
typeface by using their own tools and 
grids.





Output: Over the course of 10 semi-
nar days, students developed one or 
more typeface designs each. These 
can be viewed and downloaded on 
the website www.fr33fontzzz4u.xyz, 
which was created in connection with 
the seminar.



FR33 FONTZZZ 4 U (hereafter FF4U)      ©2023

Est. October 16th 2023 by Anissa Ammann, 
Blerta Bajrami, Anna Barras Tapia, Olivia 
Boers, Arno Bovet, Michelle Chicherio, Enya 
Fux, Jules Gass, Lindon Himaj, Elia Keller, 
Leslie Klaffke, Lia Lanz, Jonas Luyten, Luca 
Maiani, Naira Samillán, Lil Steiner, 
Angel Zahner; whitnessed by Massimiliano 
Audretsch. 

By downloading and/or installing the font 
software, you confirm to have read and un-
derstood the following terms and conditions 
of this agreement and to expressly agree 
with them without reservation.

1. TERMINOLOGY
The following list is intended to introduce 
and clarify specific terms used trouought 
this EULA.

FONT(S) =  Digital files containing typeface
           software. They are organised in  
           weights, widths, and styles that       
           in combination constitute a type.

TYPEFACE = Collection of FONT(S), that are
           formally related to one another.

LICENSE =  The permission to use a FONT(S)        
           on any medium.

LICENCE OWNER/LICENSEE = The legal entity
           that payed for the Licence and        
           commissions the design work in  
           which the Font is used. 
           (Hereafter LICENCE OWNER)

2. CODE OF CONDUCT 
FF4U FOUNDRY FONTS may only be used for 
enviroments, messages, artworks and designs 
that provide or ensure:
• RESPECT
• CARE
• EQUALITY
• EQUITY
• SOLIDARITY
• SAFETY
• OPENNESS
• MAKING AND GIVING SPACE
• DIALOGUE
• DEEP LISTING
If a FONT is used against the will/believes 
of the author, FF4U FOUNDRY holds the right 
to prohibit its use by the LICENSEE.

3. LICENCING 
All FONT(S) provided by FF4U FOUNDRY are 
free of charge for:
• FONT(S) has to stay in a academic or non-
commercial realm
• FONT(S) may only be installed on the work 
station of the person, who downloaded
the license
• FONT(S) can only be used for analogue and 
digital publications if agreed upon with 
founding members of FF4U FOUNDRY.
• If FF4U FOUNDRY FONT holder intends to use 
the FF4U FOUNDRY FONT for not agreed upon 
public or commerical purposes a correspon-
ding license has to be purchased or a agree-
ment has to be found with any of the FF4U 
FOUNDRY founding members.

4. POLITICAL OR RELIGIOUS USE
— Any use of the FONT(S) in a political or 
religious context requires a written consent 
by a FF4U FOUNDRY founding member.

6. COPYRIGHT
— The information and materials made availa-
ble through the website are and shall remain 
the property of FF4U FOUNDRY, its subsidia-
ries, affiliates and licensors and are pro-
tected by copyright, trademark, patent, and/
or rights and laws. 
- You may not use, download, upload, copy, 
print, display, perform, reproduce, pub-
lish, license, post, transmit, rent, lease, 
modify, loan, sell, distribute, or create 
derivative works based (whether in whole or 
in part) of, the website or any information 
from this website, in whole or in part, wit-
hout the express prior written authorisation 
of FF4U FOUNDRY.

  IS THIS MODULAR TYPE DESIGN, PIGLET?

                      NO, BUT IT'S PRETTY…

Side-Effect: With the release of the 
typeface designs and their publi-
cation on www.fr33fontzzz4u.xyz, 
students created their own EULA (End 
User License Agreement), establis-
hing legally binding conditions under 
which their fonts can be used.



HfG Offenbach (Workshop)

A CABBAGE,
A SHEEP,
A WOLF



At the beginning of the autumn semester 2023/24, I was 
invited, together with Moritz Appich and Bruno Jacoby, to 
teach the seminar „A CABBAGE, A WOLF AND A SHEEP“ at 
the University of Art and Design Offenbach in the Depart-
ment of Visual Communication. The invitation was exten-
ded by Prof. Catrin Altenbrandt, Prof. Adrian Nießler, Prof. 
Eike König, and Prof. Johanna Siebein.

The focus of the seminar was on visual narrations, apart 
from written words. We explored how one could imagine a 
story without letters. What creative ways could be used to 
create a narrative? Students were encouraged to consider 
whether they would choose images or symbols, whether 
they should draw by hand or use vector paths, and whet-
her a single symbol is sufficient or a series of images is 
needed. The syntax of visual narratives, often based on 
tokens as abstractions of realities and concepts, was also 
explored.

The workshop „A CABBAGE, A WOLF AND A SHEEP“ intro-
duced participants to the methods of typographic liga-
tures to create visual narratives beyond letters. The aim 
was to create a collective world by combining different 
personal symbols and their ligatures. The result should be 
a collective sign system in which symbols and images can 
interact, creating something greater than the sum of its 
parts.

The workshop was accompanied by a panel discussion 
with lectures by Barbarà Acevedo Strange and Sun Young 
Oh. The course concluded with a ligature-based stage 
performance, serving as a precursor to a publication.



Briefing: Prior to the workshop, we 
compiled a reading list so that par-
ticipants could prepare themselves 
thematically for the topic of symbo-
lism and sign systems.



Homework: With the reading list, we asked the participants to find a symbol, image, or sign in which they saw high combinatorial potential. 
As an example, depicted here is the snake, which can form a variety of ligatures when combined with the triangle.



Warm-Up: The course began with 
a warm-up session. Short, quickly 
executed tasks were designed to give 
participants the opportunity to see 
their sign anew.



Input: The workshop was accompa-
nied by a panel discussion, which 
preceded the lectures on the topic 
of screenwriting and alternative sign 
systems by Barbarà Acevedo Stran-
ge, Sun Young Oh, Bruno Jacoby with 
Moritz Appich and myself.



Output: After the first four workshop 
days, students had developed a com-
plex sign system.



Presentation: On the final workshop 
day, we developed a joint printed pre-
sentation format, which was exhibi-
ted at the HfG Chapel and presented 
to other students.



Hochschule der Künste Bern (Workshop)

TABLE STORIES



In the summer semester of 2023, I, together with Isabel 
Seiffert and Juliane Hohlbaum from the HfG Karlsruhe and 
Leonie Felber from the HKB in Bern, organized a collabo-
rative block week. Students from both universities were to 
meet in Switzerland and participate in a seminar together in 
mixed groups.

The block week „Table Stories“ dealt with an ethno-biologi-
cal examination of our societal attitude towards processing, 
use and waste, sustainability and transport, origin, culti-
vation, and contamination of our omnipresent ingredients 
today.

„Table Stories“ focused on the ingredient as the origin of a 
story, which can manifest itself as an image, gesture, ritual, 
text, table speech, recipe, or object.

To make the most of each of the five workshop days, stu-
dents from both universities were divided into 15 groups 
beforehand. Each group was assigned an ingredient (e.g., 
buckwheat, potato...) with which they were to engage du-
ring the workshop. Participants were asked to prepare a 
10-minute research lecture on their ingredient before the 
workshop began and to present it on the second day of the 
course.

Beluga caviar or porridge?

Ethical fast food or exclusively slow food?

Fancy natural wine instead of Chateau Bordeaux!

Hyperlocal diet against the global food chain.

An Apple a Day... or rather some frozen pizza?

The workshop "Table Stories" takes 

an ethno-biological approach to our 

social attitude towards processing, use 

and waste, sustainability and trans-

port, origin, cultivation and contami-

nation of our daily ingredients. "T
a-

ble Stories" focuses on the ingredient 

as the origin of a story that can be 

manifested as an image, gesture, ri-

tual, text, table talk, recipe or object.

To make the most efficient use of 

each of the five workshop days, 

students fro
m both universitie

s will 

be divided into 15 groups in advan-

ce. Each group will be assigned an 

ingredient to work with during the 

workshop. Participants will be asked 

to provide input on their ingredient 

in the form of a 10-minute research 

lecture before the workshop begins 

and to present it on Tuesday.

Research Lecture Questionnaire:

• Where did the ingredient originate?

• How long have we been eating or    

   cooking with this ingredient?

• What do we culturally associate  

   with this ingredient?

• Do other cultures handle this 

   ingredient differently?

• How is it g
rown, processed?

• What health properties are 

   attributed to it?

• Is th
e ingredient used outside the   

   kitchen?

• If so, for what?

Ingredients:
Buckwheat   

Team 01

Beef*  
 

Team 02

Potatoes  
 

Team 03

Lamb‘s lettuce  

Team 04

Thyme  
 

Team 05

Chard 
 

Team 06

Oats  
 

Team 07

Carrots  
 

Team 08

Chicken eggs*  

Team 09

Onions  
 

Team 10

Garlic  
 

Team 11

Beetroot 
 

Team 12

Rhubarb  
 

Team 13 

* Ingredients do not have to be eaten.

HKB   ×   HfG

Leonie Felber

Isabel Seiffert 

      

Juliane Hohlbaum

Massimiliano Audretsch

       



Input: Throughout the week, we or-
ganised various activities, such as a 
tour of the Art Basel circuit, a visit to 
the Swiss Design Awards, and a gui-
ded tour of the Botanical Garden in 
Bern.



Output: On the second day of the 
course, students presented their 
insights and research prepared in 
advance of the block week.



Presentation: On the final day of the 
workshop, we developed a collabo-
rative series of performances held at 
the HKB.



Royal Academy  of Fine Arts Antwerp (Course)

NEW MODULAR
TYPEFACES



n autumn 2020, I was invited as a visiting professor to the 
Royal Academy of Arts in Antwerp. The seminar, entitled 
„Can we still make a new modular type?“, explored the tra-
ditional method of modular type design. While this method 
enables quick results, it also poses the risk of reproducing 
existing visual styles due to the simplicity of some compo-
nent sets. Therefore, the aim of the course was to generate 
a previously unseen typographic image through unconven-
tional concepts, new technologies, or the innovative use of 
established techniques.

 



Briefing: Prior to the seminar, I com-
piled a reading list to familiarise stu-
dents with the topic of modular type 
design.



Input: As typography was unfamili-
ar territory for most students at the 
Royal Academy, I prepared a series 
of technical inputs, ranging from 
drawing curves to creating variable 
fonts.



Feedback: Since a large portion of the seminar had to take place on-
line, I provided individual written feedback for each of the 18 students, 
which we discussed in one-on-one meetings.



Outputs 



Hochschule für Gestaltung Karlsruhe (Seminar)

KNOW YOUR
TOOLS



For over three years, I held a teaching position at my alma 
mater, the Karlsruhe University of Arts and Design. The 
school commissioned me to replace the former Adobe soft-
ware course with a new format: Know Your Tools. Rather 
than focusing solely on the operation of the same programs, 
Know Your Tools provided insights into various digital work-
flows and methods of visual design, from conception to 
production.

 



Input: As part of the course materials, 
I developed a booklet given to stu-
dents at the beginning of the course. 
It provides an overview of various 
tools and technical knowledge fun-
damental to our work as designers.



Output: Diverse outputs ranged from digitally knitted scarves 
to magazines, LP covers, and animations.



Bern University of the Arts (Open Teaching Space)

KUNSTHALLE
BÜMPLIZ



The Bern University of the Arts granted me significant au-
tonomy in my work. I had the opportunity to create a new 
space for design discourse, to be shared with students: the 
Kunsthalle Bümpliz project. A section of the department‘s 
premises was reimagined as an open space, intensively 
used since its opening in the spring of last year. This open 
space hosts conferences, student-led workshops, con-
certs, and exhibitions. Talks with international guests from 
various fields of contemporary design are held here seve-
ral times a semester.



Before

After

Conference Discourse

Concerte Exhibitions

Workshops Talks

Program    K 
 U 
N 
 S 
  T 
   H  
 A  
L  
  L  
E 



Kunsthalle Bümpliz shortly before a lecture by Aude Lehmann, 15th November 2023



Conference: In April 2022, I organised the first Local Area Network Conference. Under the theme „Berner Platte,“ HKB invited representatives from 
the Bernese design scene to discuss their work and the importance of networking.



Konferenz: In May 2022, I organised the second Local Area Network 
Conference. With the theme „Time is Money,“ the symposium shed 
light on the circumstances under which graphic design is created. 
Graphic design is often discussed in terms of its visual appearan-
ce, yet it encompasses a complex array of legal, financial, and social 
aspects.



Bern University of the Arts (Administrative Role)

CURRICULUMS
ENTWICKLUNG

BA VISKOM



From 2022, I had the opportunity to support the program-
me director of the Bachelor‘s in Visual Communication, Urs 
Lehni, along with my colleague Leonie Felber, in developing 
the new curriculum.

The new curriculum consists of four precisely coordinated 
study years, optimally preparing our students for the cons-
tantly changing work reality in the field of visual communi-
cation. These include: a solid foundational year, a customi-
sable second year, a third year outside the HKB, and a final 
year focusing almost exclusively on the thesis. Our focus is 
on a curriculum that prioritises the individual interests and 
strengths of our students. BA Viskom students find an open, 
respectful, and diverse learning environment, emphasising 
experimental and process-oriented work without neglec-
ting the outcome. We critically examine the role of desig-
ners as mere service providers and question how designers 
can constructively contribute to change in socio-political 
areas today.



Input: On the basis of numerous workshops BA Viskom developed a 
guide for the development of the programme structure. 

Output:  Since the autumn term of 2023, the 
new curriculum has been in effect and is now 
being adjusted and organically developed 
through ongoing quality evaluations.



C
Research



Funded by the Bern Design Foundation and the Cantonal Promotion of Culture, City of Bern

CIAO 
DO YOU 

DO?



Ciao is a state-funded research project on which I have 
been working for several years. It began with an undated 
sketch of four unusually designed letters by American gra-
phic designer William Addison Dwiggins (1880-1956).

Ciao addresses both the history of typography and the de-
sign of connections between the form of the typeface and 
the sound of the words. Ciao opens up the visual-commu-
nicative discourse in this canon and asks how voice can be 
integrated into specific design spaces, such as book pages 
or theatre scripts, or spaces with undefined boundaries and 
scope. This liminal space naturally allows for the funda-
mental questioning of norms, traditional typefaces, legibi-
lity, and clarity. So, when we speak of visualising the voice 
in liminal spaces, the voice has a chance to be represented; 
norms or characteristics of the voice can be highlighted or 
interpreted.

Formally, the Ciao typeface owes certain features of its form 
to American graphic designer William Addison Dwiggins. 
Conceptually, it evolves through its application. Since 2019, 
the project has taken various forms, evolving from typo-
graphic research into a multimedia exhibition, resulting in 
an 18-cut typeface family, a video lecture, and, in 2024, the 
publication „Ciao do you do.“ The latter is a collaborative 
project featuring contributions from various authors in the 
extended field of vocal practices. It includes text contri-
butions from artist Hanne Lippard, author Olga Hohmann, 
design theorist James Langdon, anthropologist Tim Ingold, 
and historian and Dwiggins‘ estate manager Bruce Kennett, 
who, at my invitation, engage with the concept of the sound 
of letters.



Ciao as an interactive installation (2018)



Ciao as an interactive installation with sound (2018)



Dem elementaren Sprachklang 
entspricht die elementare Optik, 

dem akustischen Eigenwert der Sprache 
der formale Eigenwert der Schrift.

Lauter

Ausgangspunkt

Leiser

Tiefer

Höher

Ausgangspunkt

Insight into the current state of research



Further insights into the current state of research.



Watch the videolecture!



○ Please note that all typefaces shown in this portfolio were either designed in collaboration with fellow type designers or by myself.

Massimiliano Audretsch
info@audretsch.it

0049 1520 53 92 94 3


